
Preface
Create  Converse  Connect—Speak Well
Liz O’Brien teaches students that to speak well is to speak responsibly, confidently, and 
authentically—to create well-researched and soundly constructed speeches, and to converse
and connect with their audience. Through Speak Well ’s listener-centered approach to public 
speaking, in which the speaker engages in a vibrant, important conversation with listen-
ers rather than giving a static performance, students learn that their primary purpose as 
speakers is to communicate ideas. The result is reduced student anxiety about speech de-
livery, increased self-assurance, and more authentic, successful speeches. Speak Well also 
offers invaluable practical strategies throughout the speechmaking process, demonstrat-
ing that effective public speaking is about learning to make responsible choices across 
different speaking situations.

So, how is this accomplished in Speak Well ? A combination of unique chapter pre-
sentations, step-by-step discussions of core skills and techniques, and useful supporting 
features helps students focus on responsible speech development and delivery that suc-
cessfully engages their listeners.

An Accessible and Flexible Approach  
to Effective Public Speaking
Speak Well’s	 listener-centered	 approach acknowledges that effective public speaking 
skills are essential for living, working, and thinking in today’s interconnected world. 
Speak Well enables students to prepare and deliver speeches in an authentic, conversational 
style that will engage their listeners. Chapter 1, “Public Speaking Is an Act of Commu-
nication,” establishes the foundation, introducing students to a focus on public speaking 
as a communication event and dialogue between a speaker and a group of listeners. The 
chapter offers an overview of the ways students will learn to take responsibility for creat-
ing listener-centered communication, as well as a brief look at the rich history of public 
speaking.

An	 emphasis	 on	 communication,	 not	 performance, supported by meaningful examples 
that provide honest, conversational-based speech models, demonstrates that public speak-
ing is an excellent medium for creating worthwhile public dialogue.

Speak Well’s	tabbed	sections	and	modular	handbook	structure complement the flow of 
a traditional public speaking course, allowing instructors to easily identify concepts as 
they lecture, lead discussions, and build assignments, and students to rely on the text as 
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a reference guide. Parts 1 through 5 
are comprised of the eighteen main 
chapters. Three appendices—a set of 
sample student speeches with commen-
tary, a guide to documentation styles, 
and speech evaluation forms—are also 
available exclusively through McGraw-
Hill’s Create customization site at 
www.mcgrawhillcreate.com.

Learning	 objectives	 that	 reflect	 that	
assessment	challenges	are	a	reality	on	
most	college	and	university	campuses.	
The beginning of each chapter high-
lights clear chapter learning outcomes 
of student skills that can be used or in-
corporated into assignment, course, de-
partment, or campus assessment  efforts.

Speak Well	focuses	on	building	student	
speaker	confidence and shows readers 

how to use their adrenaline effectively. Chapter 3, “Create Confident Presentations,” is 
built upon research showing that communication-oriented speakers (as opposed to those who 
are performance- oriented) experience lower anxiety levels. A focus on “speaker’s energy,” 
the term preferred by communication-oriented speakers, assures students that adrenaline is 
something they can harness and manage to serve their speeches rather than hinder them.

Ethics	and	civility are introduced early in the text 
in Chapter 4, “Commit to Ethical Speaking,” 
and presented as a required platform for speaking 
effectiveness.

Speak Well	places	a	strong	emphasis	on	practice	as	
one	of	the	main	keys	to	effective	public	speaking.	
The importance of practice cannot be emphasized 
enough as a responsible speaker’s priority and thus 
has its own dedicated chapter.

A	commitment	to	inclusiveness is evident through-
out the text. O’Brien’s accessible and engaging new 
voice and innovative approach to teaching public 
speaking are uniquely suited to today’s busy multi-
cultural and age-diverse classroom.
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1 Explain the mind-set and skills you 
need before beginning any research 
project.

2 List the many sources available for 
research.

3 Evaluate the credibility of any 
 research source you use.

4 Convey how to cite your research 
sources using the oral style.

Incorporate 
Research

 7A Get Ready to Do Your 
Research

 7B Make Use of the Breadth 
of Sources Available for 
Research

 7C Evaluate Your Sources to 
Ensure Your Credibility

 7D Cite Sources for Listener 
Comprehension

Review Questions
Key Terms
Exercises

chapter preview

7

obr06740_ch07_140-170.indd   140 8/1/12   2:00 PM

S
N
L

76 4C COMMIT TO ETHICAL SPEAKING | Avoid the Costs of Plagiarism

 Plagiarism is a form of stealing and cheating, and those caught plagiarizing su� er 
consequences to their grades, reputations, and careers. Claiming that your plagiarism 
was unintentional carries little weight now that you’re in college—it’s your responsibility 
to know what plagiarism is, why it’s wrong, and how to avoid it. You should also know 
that while the enormous wealth of online material makes pirating another person’s work 
easier than ever, resources allowing teachers to detect plagiarism, such as SafeAssign and 
Turnitin.com, have become more numerous and easier to use as well. Your college or uni-
versity undoubtedly has clearly written policies on cheating and plagiarism; your course 
syllabus probably does as well. Know them. Every school term, students are caught and 
prosecuted for cheating and plagiarism. If your campus is typical, plagiarists face conse-
quences ranging from a zero on the assignment to expulsion from school.
 Plagiarism is also a serious matter for speakers outside the academic context. Con-
sequences at work or in the community may range from a diminished reputation to a 
scaling down of duties to removal from an o�  cial position. Moreover, sometimes a doc-

SPEAK
Responsibly

A Four-Question Test for Ethics
To test the ethical quality of your communication, ask yourself the following questions:6

Am I using grammar and word 
choices so that my audience 
can understand my message?

The test of 
comprehensibility
The test of
comprehensibility

Is my message a true represen-
tation of an existing, agreed-on, 
factual state of a�airs?

The test of 
truth
The test of
truth

Is my message a sincere 
and accurate reflection 
of my actual intention?

The test of 
sincerity
The test of
sincerity

Is my message appropriately 
in line with relevant shared 
social values and rules?

The test of 
appropriateness
The test of
appropriateness
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A	unique	chapter	emphasizes	the	use	of	narrative.	Many contemporary public speakers 
capitalize on listeners’ tendencies to engage with narrative. Chapter 8 spotlights narrative 
as a way to support ideas and keep audiences with you.

Reflections	from	real	students integrated into the main text narrative provide relevant, 
real-life examples of techniques and approaches in action. These also show readers that 
they’re not alone in their challenges and that they too can gain skill and confidence in 
public speaking.

Connect	 Public	 Speaking,	 McGraw-Hill’s	 groundbreaking,	 interactive	 digital	 learning	
platform, allows students and instructors to access the fully integrated, media-rich  eBook. 
As students read the book online, linked icons guide them to embedded media-rich, in-
teractive features, including speech video clips, full student speech videos with pedagogy, 
pre-tests and chapter quizzes, matching activities that test student comprehension of key 
terms, outlining activities, and TED Talks video activities.

LearnSmart,	 McGraw-Hill’s	 adap-
tive	diagnostic	study	tool,	helps	stu-
dents	identify	and	direct	their	focus	
to	the	areas	in	which	they	need	the	
most	 help. Accessible within Con-
nect Public Speaking, LearnSmart 
adapts to individual students based 
on their responses, enables them 
to absorb and internalize key ideas 
faster and more effectively, and 
prepares them better than ever for 
quizzes and exams. By tracking stu-

dent responses in LearnSmart, instructors can also use class time to hone in on subjects 
that students find most challenging.

Noteworthy Text and Digital Features
A	text	and	digital	program	that	addresses	the	needs	and	realities	of	
today’s	public	speaking	instructors	and	students

Annotated	 student	 speech	 examples walk 
readers through different parts of the public 
speaking process step-by-step, demonstrat-
ing how one student applied chapter con-
cepts and showing specific public speaking 
skills in action.

 Ian was able to identify his 
� rst-draft thesis as “false” by asking 
himself whether the two main points 
could be easily exchanged for others; 
the answer was “yes,” and he realized 
that no matter how many cool and 
interesting anecdotes he was amass-
ing through his research on Google 
doodle history, if he wasn’t making a 
clear point about his topic, his speech 
would fall � at. He started doing pre-
liminary research and, in doing so, realized that what really intrigued him is how Google was 
using a seemingly small, fun, and simple design element to re� ect its values as a company.

 Once Ian found his focus, his research process had direction, and his speech went well. 
His list of audience-centered criteria had been especially helpful, and by starting early, he had 
given himself plenty of time to let topic selection happen in a way that felt almost organic. 
Ian’s personal interest in the topic was genuine, and it fueled his desire to learn more about it 
and then craft a message that would appeal to an interested and enthusiastic audience.
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138 LISTEN TO THE SPEECHES OF OTHERS | Review Questions

� � is Dra�  #2: Google doodl� , the re-d� igns �  the 
Google logo that mark holidays and � her cultural 
celebrations and mil� ton� , have evolved in purpose.
Main Points Dra�  #2: � e doodl�  started as a 
spontaneous, fun stand-alone proje¢  to invigorate 
the home page y¦  are now part �  a planned 
initiative that refl e¢ s the company’s brand, 
personality, mi  ̄ ion, and its love for innovation.

Revised thesis 
now re� ects one 
focused idea.

Topic

Second 
 purpose

First purpose

review questions

1. What are the circumstances in which you’d � nd yourself speaking in front of 
 others?

2. What are three major reasons for public communication? What are the di� erences 
between these three types of speeches?

3. How does a well-chosen topic help lead to a listener-centered speech?
4. What is the purpose of a thesis statement?

� � is Dra�  #1: My spe² h i s about the Google 
doodl� , the adapted re-d� igned versions �  the 
Google logo that som¦ im�  show up on the home 
page on holidays and sp² ial occasions.
Main Points Dra�  #1: I’ll ¹ rst di scuº  the origin 
and hist ory �  Google doodl�  and then pr� ent 
some ½ ampl�  �  the most popular on�  since 
the company’s founding.

Topic

Thesis is “false” 
because the 
main points can 
be easily substi-
tuted for others. 
Essentially, this 
is an “about” 
speech.

obr06740_ch06_121-139.indd   138 8/1/12   2:17 PM

obr06740_fm_i-xxxii.indd   24 9/20/12   8:42 AM



S
N
L

PREFACE xxv

Student	 speeches	 on	 Connect	
Public	Speaking	provide	models	
of	major	speech	genres.	Sixteen 
full student speeches, as well 
as more than thirty techniques 
video clips, illustrate specific 
skills and concepts from the 
book. Icons in the margins of 
the main text direct readers to 
the appropriate online videos.

Sample	 student	 speech	 tran-
scripts,	with	commentary, avail-

able exclusively at www.mcgrawhillcreate.com through McGraw-Hill’s Create customiza-
tion site, present extended speech examples 
with annotations that highlight the applica-
tion of particular public speaking skills. (These 
speeches are also available online in video form 
in Connect Public Speaking.) The accompa-
nying marginal commentary points out effec-
tive student choices as well as where different 
choices might have been made to improve the 
speech.

Public	speaking	concepts	and	examples	are	pre-
sented	graphically	for	visual	 learners.	In keep-
ing with today’s highly visual world and today’s 
students, concepts, examples, and processes 
described in the text narrative are paired with 
relevant visuals—four-color infographics, high-
lighted and annotated examples, tables, flow-
charts, images, and other graphic displays.

Extensive help	with	the	public	
speaking	skills	and	processes	
students	find	most	challenging
Hands-on,	step-by-step	help	with	every	stage	of	the	research	process,	with	an	emphasis	
on	source	evaluation. Speak Well recognizes that for today’s students, one of the biggest 
challenges in doing research is in establishing the credibility of the sources they find. 
Chapter 7, “Incorporate Research,” offers students an overview of the different types of 
sources they can incorporate into speeches as support, as well as the many ways they can 
access those sources. Particular attention is given to the evaluation of sources; the chapter 

Available exclu-
sively through 
McGraw-Hill’s 
Create customiza-
tion site.
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LO4: Articulate the skills and behaviors of an excellent public listener | CHAPTER 2 2D 45

3. Know how to give 
constructive feedback 
to another speaker

You may be asked to evaluate fellow class-
mates or an out-of-class presentation. 
� ese are great opportunities to exercise 
your critical-listening skills and to pro-
vide a speaker with some additional an-
gles of critique.
 Before you begin your analysis, it is 
helpful to have a set of criteria with which 
to make the most of your role as a critic.

Watch with both your eyes and ears
Good listening begins with both of these 
senses activated.

Set speci� c evaluating criteria
It can be overwhelming to provide feed-
back on the whole speech. Limiting what 
you are looking for ahead of time may 
make the evaluation fairer for the speaker 
and easier on you. � e Resources tab at 
the back of the book provides a detailed 
form (p. 00) you can use while evaluating 
another’s speech. It’s easily modi� ed for 
any task.

Be speci� c in your feedback
Concrete examples are more helpful than 
abstract language. Figure 2.2 shows some 
comparisons.

Be ethical in your evaluation
Provide constructive criticism rather than 
just pointing out “mistakes.” Also, apply 
the same standards to all speakers. It is unfair to call one speaker on something you let 
slide with another speaker.

Understand that providing meaningful evaluations is an art and a skill
Keep at it. You improve the more you do it.

Because I never heard a preview of your
main points in the introduction, I had
trouble following your flow of ideas in
the body. More overt transitions also
would have helped me stay with you.

I got lost.

Your thesis was well chosen and clearly
communicated. Your topic was made

relevant to me, and your enthusiastic delivery
helped me stay connected to your ideas.

I liked
your speech.

The graph you used to show the correlation
between diet and classroom performance

was not only well designed but it really
helped me to buy into your argument.

You had
good visuals.

Your eye contact favored the
left side of the room. I felt left out.

Your
eye contact

was poor.

Helpful (concrete)
feedback

Unhelpful (abstract)
feedback

	 gure 2.2 Abstract vs. Concrete Feedback for Evaluating 
Another’s Speech

obr06740_ch02_029-046.indd   45 8/1/12   2:31 PM

obr06740_fm_i-xxxii.indd   25 9/20/12   8:42 AM



xxvi PREFACE

walks students through the criteria they can use to 
analyze any given research source—currency, rele-
vance, authority, accuracy, and purpose—and then 
presents a sample evaluation of a commercial blog.

Current,	 extensive	 coverage	 on	 using	 visuals	 in	
presentations. Chapter 12, “Select and Incorpo-
rate Visual Support,” refl ects the latest research 
on the best slideshow (PowerPoint, Prezi, etc.) 
practices and highlights the increasingly popular 
use of story boarding one’s ideas to keep audience 
members visually engaged in the message. Th e 
chapter also presents numerous examples of diff er-
ent types of visuals and how to incorporate them, 
visual examples of eff ective design principles, a 
checklist that walks students through using tech-
nology in ways that make sense for their presenta-
tion needs, as well as a student sample, “Choosing 
Images in Action: A Student’s Process.”

“Speak	Responsibly”	boxes.	Interspersed throughout the 
text, these spotlight the tasks speakers must undertake 
to make the most of their listeners’ time and energy. Th e 
boxes inform and remind students to respect the message, 
the audience, and themselves. 
Topics include responding to 
a perceived ethical breach, 
navigating Wikipedia, and 
using polled data.

“Create	 Converse	 Connect”	
boxes. Th ese boxes appear 
in every chapter and provide 
more detail on a specifi c 

topic or strategy, including tips on engaging through the fi ve 
senses, how to explain a citation, and the uses (and limits) of 
statistical and subjective support.

Extensive	opportunities	for	practice,	review,	
and	assessment	through	Speak Well’s	print	
and	online	pedagogy
Interactive	assignments	in	Connect	Public	Speaking. Connect enables students to access 
pedagogy in a new interactive context and off ers a wide range of assignable and assessable 

S
N
L

LO6: Explain how a group e� ectively plans, organizes, and gives a presentation | CHAPTER 18 18F 421

SPEAK
Responsibly

Managing Di�  cult Behaviors within the Group
Kaitlin dominates. Brady makes sexist comments. Jaime refuses to participate. Many 
groups have to deal with individual behaviors that create barriers for e� ective group 
interaction. Here are some ways to manage these di­  cult behaviors17:

Dominating behaviors

Objectionable behaviors

Nonparticipative behaviors

•  Give a specific assignment that will make 
him or her feel valued and responsible.

•  Mention the effect of the individual’s 
behavior on the group.

•  If the above tactic doesn’t work, seek the 
advice of a higher authority who has other 
forms of leverage.

•  If neither of these tactics works, you may 
have to ask the person to leave the group.

What you can do

Not doing his or her 
share of the work

Acting disconnected

•  Do not laugh.
•  Say that those jokes bother you.

•  Don’t remain silent; it can be seen as con-
doning the behavior. Instead, point out the 
consequences the poor behavior has on 
the group’s ability to function effectively.

What you can do

Behaving unethically 
or dishonestly

Making jokes at the 
expense of others

•  Speak up assertively that you’re not done 
talking.

•  If another person was interrupted, insist 
that you want to hear his or her complete 
thought.

•  Politely request backup information, 
evidence, or justification.

What you can do

Making authoritarian 
or know-it-all 
statements

Interrupting

obr06740_ch18_396-426.indd   421 9/20/12   8:00 AM
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LO5: List several ways to keep listeners engaged in your message | CHAPTER 5 5E 115

• � ink back to that � rst day of elementary school.
• How do you illustrate your commitment to your community?
• You all were here when our company president was � red last month. How did that a� ect 

your relationship with this workplace?
• If you were faced with the same choices I just described, what would your response be?

If you invite rhetorical participation in your presentation, be comfortable with a small 
amount of silence following your appeal. Otherwise, you risk the perception that your 
invitation to ponder was arti� cial. Consider the depth of your request when deciding how 
much silent response time to allow. Some questions need only a few seconds; complicated 
invitations require more time.

createconverseconnect
Engagement through the Five Senses
People interact with the world around them through their � ve senses—sight, sound, 
touch, taste, and smell. Keep these in mind as you create opportunities for relevant audi-
ence engagement.

Tactile appeals: Is there anything the 
audience can touch? How about the 
back of their chairs, their ribs, a piece 
of soft fabric, or a unique object?

Gustatory appeals: Is it appropriate 
to let the audience taste anything? 
Your famous cake recipe, an exotic fruit, 
or a new sour candy just might work.

Olfactory appeals: Can an odor or scent 
engage them in any way? A classic perfume, 
some freshly baked croissants, or a scratch-
and-sni� sticker may be relevant to what 
you’re talking about.

Visual appeals: 
Can the audience look at 
anything to stay involved in 
your message? Show colors, 
action, textures, animation, 
beauty, or novelty.

Auditory appeals: 
Can the audience listen to 
anything (other than your 
voice)? Make a noise, have 
them repeat something, 
share a song clip, or play 
an instrument.
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158	 7C	 INCORPORATE RESEARCH	 |	 Evaluate Your Sources to Ensure Your Credibility

blog	intending	to	help	promote	a	nutritionist’s	private	practice,	chances	were	good	that	its	
author,	if	legitimate,	would	list	her	credentials	elsewhere	online.
	 Zoe	was	thorough	and	persistent,	and	in	this	case,	it	paid	off	with	a	source	she	could	
rely	on	with	no	doubts.	After	plugging	 “Celia”	 and	 “FoodHealer”	 into	 a	basic	Google	
search,	Zoe	 turned	up	a	LinkedIn	professional	profile	page—basically,	 equivalent	 to	a	
brief	online	résumé.	The	profile	 information	was	more	complete:	 it	 listed	the	owner	of	

Purpose

Accuracy

Authority

Relevance

Currency

Currency: Blog post date is recent. Links are functional.

Relevance: The title and content reveal the article to be important information for this 
speech on plastics as a health issue.

Authority: The results based on the article page alone are too vague to be promising; 
aside from the “About This Site” link, very little is verifiable except that the source is a 
commercial (.com URL) nutrition-oriented opinion site, author unknown except by 
the “FoodHealer” business name.

Accuracy: Here the results are positive. The information in the anti-plastic opinion post 
is consistent with Zoe’s already-evaluated sources and contains no visible errors or 
typos. The post also references an article from a respected U.K. newspaper as a source; 
that article passes the CRAAP test and contains references to credible primary sources.

Purpose: The tone, content, and references of this article as well as the others Zoe 
looks at for reference indicate that the site is part informative and part persuasive, but 
the portions that are opinion are clearly stated as such and seem to be well-supported 
by objective materials.

figure 7.3A FoodHealer Blog, Article Post on Plastics as Packaging
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online activities. Th ese include chapter quizzes, speech videos with questions for analysis, 
scrambled outline exercises, key-term diagnostics, and TED Talks video activities.

Critical	thinking	questions	in	select	“Speak	Responsibly”	and	“Create	Converse	Connect”	
boxes. At least one box in every chapter ends with critical thinking questions that prompt 
students to refl ect on the highlighted tasks, topics, and strategies in the context of their 
own habits and public speaking practices and choices.

End-of-chapter	 review	 questions	 and	 exercises.	 To promote retention of the chapter’s 
main points, review questions prompt students about each major chapter section, address-
ing the learning objectives presented at the beginning of the chapter. Likewise, chapter 
exercises, designed for both individual and group use, help students practice and apply 
chapter concepts and skills.

Tools	that	enable	student	speech	practice	and	facilitate	
student	speech	evaluations
McGraw-Hill	 SpeechPrep	 app. On-the-go students can practice their 
speeches on their Apple- or Android-based smartphones or tablets us-
ing the McGraw-Hill SpeechPrep app. Th is mobile tool is designed to 
help students create and organize note cards, as well as practice, record, 
time, and review speeches. To learn more or download the app, search 
“Speech Prep” in iTunes, the App Store, or the Android Market, or go to
www.mhhe.com/speechprep.

User-friendly	 speech	 tools	 in	 Connect	 Public	 Speaking,	 McGraw-
Hill’s	groundbreaking,	interactive	digital	learning	platform

Speech	 Capture.	 Connect’s Speech Capture gives instructors the ability to evaluate 
speeches live, using a fully customizable rubric. Instructors can also upload speech vid-
eos on behalf of students, as well as create and manage 
peer-review assignments. In addition, students can up-
load their own videos for self-review and/or peer review.

Outline	Tool,	with	enhanced	user	interface.	Th e Outline 
Tool guides students systematically through the process 
of organizing and outlining their speeches. Instructors 
can customize parts of the outliner, and also turn it off  
if they don’t want their students to use it.

Topic	 Helper,	 as	 well	 as	 access	 to	 EasyBib	 and	 Survey	
Monkey	 online	 tools.	Th e Topic Helper helps students select a topic for speech assign-
ments. EasyBib is a web-based tool that simplifi es and automates the formatting of cita-
tions and bibliographies. Survey Monkey, also a web-based tool, helps students create and 
manage audience-analysis questionnaires.
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,	because	customization	for	your	course		
needs	matters
Design ideal course materials with McGraw-Hill’s Create, www.mcgrawhillcreate.com.
Rearrange or omit chapters, combine material from other sources, upload your syllabus or 
any other content you have written to make the perfect resource for your students. Search 
thousands of leading McGraw-Hill textbooks to find the best content for your students, 
then arrange it to fit your teaching style. You can even personalize your book’s appearance 
by selecting the cover and adding your name, school, and course information. When you 
order a Create book, you receive a complimentary review copy. Get a printed copy in three to 
five business days or an electronic copy (eComp) via e-mail in about an hour. Register today 
at www.mcgrawhillcreate.com, and craft your course resources to match the way you teach.

Three	appendices,	written	by	Liz	O’Brien	for	Speak Well,	are	available	exclusively	
through	McGraw-Hill’s	Create	customization	site:

Appendix A Sample Student Speeches
Appendix B Guide to Documentation Styles
Appendix C Evaluation Forms:

Speaker Evaluation Form
Speaker Self-Evaluation Form

ADDITIONAL	RESOURCES	FOR	INSTRUCTORS
Easier	online	course	management	through	full	Connect-Blackboard	integration	and	sin-
gle	sign-on	capability	with	other	Learning	Management	Systems. Connect Public Speak-
ing has full integration with the Blackboard CMS, features single sign-on capability with 
a host of other Learning Management Systems, and also makes the management and 
grading of assignments easier for instructors.

Online	Learning	Center.	Speak Well ’s Online Learning Center includes an array of com-
prehensive resources to aid instructors. See www.mhhe.com/speakwell.

Instructor’s	Manual.	Written and updated by the author, the Instructor’s Manual provides 
a range of tools for each chapter to help structure the course and use the Speak Well text 
effectively for particular course needs—discussion questions, assignment ideas, lecture 
ideas, and other resources.
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Test	Bank.	The Test Bank offers multiple-choice questions, true/false questions, fill-in-
the-blank questions and essay questions for each chapter.

PowerPoints	for	each	chapter.	Complementary PowerPoints have been provided for in-
structors who choose to teach using slides or formulate their lesson plans based on them.

,	a	one-stop	teaching	and	learning	experience
McGraw-Hill Campus is the first of its kind institutional service providing faculty with 
true single sign-on access to all of McGraw-Hill’s course content, digital tools, and 
other high-quality learning resources from any learning management system (LMS).
This innovative offering allows for secure and deep integration and seamless access to 
any of our course solutions such as McGraw-Hill Connect®, McGraw-Hill Create™, 
McGraw-Hill LearnSmart™, or Tegrity®. McGraw-Hill Campus includes access to our 
entire content library, including e-books, assessment tools, presentation slides, and multi-
media content, among other resources, providing faculty open and unlimited access to 
prepare for class, create tests/quizzes, develop lecture material, integrate interactive con-
tent, and much more.

Visit	coursesmart.com	to	purchase	registration		
codes	for	this	exciting	new	product

CourseSmart offers thousands of the most commonly adopted textbooks across hundreds 
of courses from a wide variety of higher education publishers. It is the only place for fac-
ulty to review and compare the full text of a textbook online, providing immediate access 
without the environmental impact of requesting a printed exam copy. At CourseSmart, 
students can save up to 50 percent on the cost of a printed book, reduce their impact 
on the environment, and gain access to powerful web tools for learning, including full 
text search, notes and highlighting, and e-mail tools for sharing notes among classmates. 
Learn more at www.coursesmart.com.
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