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Supplemental Graphic Organizers

Chapter 29 Conducting Marketing Research
Obtaining Data

Directions Use this graphic organizer to illustrate two sources of data.

Obtaining Data

Data that have already 
been collected

Data that are collected for 
the first time

Secondary Data Primary Data
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Supplemental Graphic Organizers

Chapter 29 Conducting Marketing Research
Secondary Data

Directions Use this graphic organizer to list the advantages and disadvantages 
of secondary data.

Secondary Data

Advantages Disadvantages
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Supplemental Graphic Organizers

Chapter 29 Conducting Marketing Research
Primary Data

Directions Use this graphic organizer to evaluate sources of primary data.

Sources of 
Primary Data
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Supplemental Graphic Organizers

Chapter 29 Conducting Marketing Research
Steps in the Marketing Research Process

Directions Use this graphic organizer to detail the five steps of the marketing 
research process.

Step 5: 

Step 4: 

Step 3: 

Step 2: 

Step 1: 

156_170_ME_A_SGO_C29_30.indd Page 159  1/20/11  3:12 AM s-60user156_170_ME_A_SGO_C29_30.indd Page 159  1/20/11  3:12 AM s-60user /Volumes/101/GO00764/MARKETING_ESSENTIALS_2012/ANCILLARY/.../Volumes/101/GO00764/MARKETING_ESSENTIALS_2012/ANCILLARY/...

  PDF Pass  



Co
py

rig
ht

 ©
 b

y 
Th

e 
M

cG
ra

w
-H

ill
 C

om
pa

ni
es

, I
nc

. A
ll 

rig
ht

s 
re

se
rv

ed
. P

er
m

is
si

on
 is

 g
ra

nt
ed

 to
 re

pr
od

uc
e 

th
is

 p
ag

e 
fo

r c
la

ss
ro

om
 u

se
.

Supplemental Graphic Organizers160

Supplemental Graphic Organizers

Chapter 29 Conducting Marketing Research
Types of Questionnaire Questions

Directions Use this graphic organizer to elaborate on types of questionnaire 
questions.

Types of 
Questionnaire 

Questions

Forced-choice 
Questions
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Supplemental Graphic Organizers

Chapter 29 Conducting Marketing Research
Formatting Questionnaires

Directions Use this graphic organizer to list tips for formatting questionnaires.

Formatting Questionnaires
1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.
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Supplemental Graphic Organizers

Chapter 29 Conducting Marketing Research
Administering Questionnaires

Directions Use this graphic organizer to provide details for administering three 
types of surveys.

Administering Questionnaires

Mailed Surveys E-mail and Web 
Surveys

In-person 
Surveys
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