Student Date

Class Teacher

Graphic Organizer
Section 29.1

THE MARKETING RESEARCH PROCESS

Graphic Organizer

Directions: Draw this chart to record the steps for conducting marketing research.

Step 1: Define the Problem

Y
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Student Date

Class Teacher

Graphic Organizer
Section 29.2

THE MARKETING SURVEY

Graphic Organizer

Directions: Draw this chart to outline this section by listing headings,
subheadings, and key concepts.

Writing Questions

Conducting 1.
marketing | 2. Forced-Choice
research a. b.

C. d.

Guidelines for

Writing Questions
Formatting
Administration
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